Table Market.1la Market conditions

Percentage of the households that retailed agricultural products in 2010-2011, selling modes and problems on sale by entity/district

Share of total agricultural sales for households that sold agricultural
products

Household did not retaile the products

13

21

11

Household did not retaile the products

824 73.0 63.0 78.4
Farm-selling 35 2.7 .0 3.1
Organized direct selling 3.1 4.2 1.2 3.4
Local market 6.4 12.8 235 9.2
Wholesale sellers 11 2.5 2.5 1.6
Indutry .3 5 4.9 5
Associations .5 .5 2.5 .6
Cooperative 2.7 3.8 2.5 3.1

83.0 73.5 63.0 79.0
Large quantity of products 4.9 4.1 .0 4.4
Poor quality .6 1.8 .0 1.0
Transport 2.5 3.9 .0 29
Low prices 15.2 23.1 37.0 18.8
Partners 1.7 6.2 2.5 3.3
Other 2 1.8 2.5 9




