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DYNAMICS OF MEDIA LITERACY INDEX:  
2020–2025

ROLE OF MEDIA 
IN SOCIETY

PERCEPTIONS OF THE MEDIA INDUSTRY 
AND THE UKRAINIAN MEDIA SPACE

INTERNET USE AND DIGITAL COMPETENCE DISINFORMATION

MANIPULATIONTRUST IN MEDIA

The largest share of the audience believes 
that the main mission of media is to inform 
citizens about socially significant events.

55% this year, 
compared to 70% previously 

Ukrainians increasingly see media as 
a source of useful information and 
a resource for learning and personal 
development

44%

  �Media literacy levels have remained high throughout the 
full-scale war

  �The decline in the share of the audience with high media 
literacy in 2025 is due to adjustments made to the research 
methodology

+ 9% over the year

THE SHARE OF THE AUDIENCE WITH ABOVE-AVERAGE MEDIA LITERACY INCREASED

2021

55%

81%

2022

In the interests of the authorities � ⊲

In the interests of owners and investors � ⊲

In their own interests � ⊲

For the benefit of society � ⊲

In the interests of their audience � ⊲

43%

32%

29%

19%

14%

Problem is relevant � ⊲

Consider it irrelevant � ⊲

	            � ⊲

Could not determine � ⊲

56%

16%

17%

7%

The highest media literacy levels are among the 18–35 
age group. The lowest are among the 56–65 age group.

55%
consider 
disinformation 
a serious 
problem

30%
never check

44%
check 
information 
before 
trusting it

92% use the internet daily

76%
 
use the internet to 
search for information

58%
 
obtain socio-political 
news online

Who do you believe the media work for?

HOW THEY IDENTIFY FAKES:
44% look for source references
37% check photos/videos
31% look for different perspectives

it depends on 
the circumstances

CHANGES IN MEDIA 
PREFERENCES

37%

30%

31%

always pay attention to 
the authorship of materials

do not pay attention 
to authorship

49% 
of Ukrainians use AI

People use AI for:

23% — work

17% — learning

28% — other purposes

47% 
trust anonymous channels 
on messaging apps 
(Telegram/Viber)

Among the sources most trusted by the audience:
	 Original materials by well-known  

bloggers on social media and messaging apps (78%)
	 Websites and channels in social media 

and messaging apps of official bodies and organisations
	 International media

+ 21% over the year

43%
support criticism 
of the authorities 
in the media

15%
do not support 
public criticism of 
the state

Hearing about it 
for the first time


