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Agents of Change: Youth and Media
for Responsible Business Conduct

Overview

Agents of Change aims to leverage the untapped
potential of youth and media as mobilizers to push
for stronger policy and corporate action on business-
related human rights abuses. By equipping youth
and the media to drive policy and corporate change,
fostering connections across regional and national
networks, and mobilizing collective action, the
project advances transparency, accountability, and
environmental sustainability. 

Target Countries

Key Partners

Indonesia, Malaysia, Mongolia, Thailand

Platform Usaha Sosial (PLUS), UNDP-UNICEF Youth
Environment Living Labs (YELL), Malaysian Youth Delegation
(MYD), Mongolian Youth Council, Change Lab, ThaiConsent

Youth Organizations

Aliansi Jurnalis Independen (AJI), Green Growth Asia
Foundation (GGAF), Young Reporters for the Environment
Malaysia (YRE Malaysia),  Apa Kata Wanita Orang Asli
(AKWOA), Media Council of Mongolia, Thai Media Fund,
National Press Council of Thailand

Media Organizations

UNDP Regional Youth Empowerment in Climate Action
Platform, UNEP, UNICEF, IUCN, ASEAN Intergovernmental
Commission on Human Rights (AICHR)

Other Key Partners 

Youth and media for

responsible business conduct

Young employees inspire new perspectives
and can drive change in business. They
bring color and diversity, and an unmatched
energy to ask critical questions, making us
reflect on if what we do supports equality.

Key Results

1,000+ stakeholders engaged
on youth and BHR

40
articles and comms products on
BHR published by youth and media

118
journalists trained reporting
on corporate accountability

— Representative from Hillkoff, a coffee
producer and retailor based in
Chiangmai, Thailand

Youth: Spearheaded engagement with young people

on business and human rights by equipping young

entrepreneurs, employees, Indigenous youth, and

students to influence the BHR agenda, through

trainings, hackathons, and interactive workshops.

Media: Enhanced the media’s capacity to drive

corporate accountability by training journalists in

investigative methods and BHR reporting, raising the

quality and reach of coverage on business impacts

on human rights.

Communicating on BHR: Supported youth and

media partners in developing articles, videos, and

other communications outputs on business and

human rights stories. 

Key Achievements 
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