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SUMMARY

The report examines the attitudes of Georgia’s adult population towards issues related to
gender roles. The research was based on the International Men and Gender Equality Survey
(IMAGES), first implemented in Georgia in 2013.

A significant proportion of both men and women express similar and overall positive atti-
tudes towards the general principles of gender equality, primarily associating it with equal
rights for men and women. On the other hand, however, perspectives on different indicators
of gender equality vary among female and male respondents and, at times, appear incon-

sistent.

4 out of 10 respondents believe that gender equality has not yet been achieved in Georgia.
However, according to focus groups participants, gender equality is significantly better pro-

tected at the time of the research than it was years ago.

Respondents recognize that empowering women does not involve depriving men of their

rights or jobs.

A considerable proportion of respondents believe that inheritance (of different types of
property) should be equally distributed among children, regardless of gender. However, con-
servative views still persist, with 1in 3 men and one-fifth or more of women believing that
sons should inherit their parents’ property. Focus group participants attribute this perspec-
tive to social and cultural norms, which traditionally view the son as the one who carries
the family name and is responsible for providing housing for the family. Compared to 2019, a
larger proportion of women in 2024 agree that the parental house, land, and family business
should be divided equally. Conversely, in 2024, men are less likely to be in favour of distrib-

uting land, valuables, movable property, and the family business among sons and daughters.
In terms of diversity, the research examined attitudes towards sexuality. Although homopho-
bic attitudes have decreased compared to 2013 and 2019, they persist among both men and

women.

Within the framework of the research, attitudes towards persons with disabilities were also



assessed. The findings suggest that attitudes are generally accepting; however, approximate-
ly a quarter of respondents express discomfort at the prospect of having a family member

with disabilities.

The research participants express support for women'’s involvement in politics and believe
that increased representation of women in Georgian politics would be beneficial for the
country. Additionally, the majority of respondents support the implementation of electoral
gender quotas to ensure greater political participation by women. Overall, the view that pol-
itics is predominantly a male domain remains prevalent among the public. Views on wom-
en’s involvement in politics have not significantly changed between 2019 and 2024. The only
notable exception is the perception of male leaders, with the proportion of respondents
who believe they make better leaders rising from 48.5% to 58%. Interestingly enough, this
shift is largely driven by female respondents, as the proportion of women expressing pref-

erence for male leaders has risen from 36.7% to 48.4%.

In general, levels of civic engagement remain low among both men and women. Men are rel-
atively more likely to have attended peaceful demonstrations (women - 27.6%; men - 33%),
whilst women have expressed their opinions on political, religious, and social issues rela-

tively more frequently (women - 17.1%; men - 13.8%).

A significant proportion of respondents believe that career progression is similar for both
men and women and that both genders have equal opportunities. Furthermore, half of the
respondents consider men and women equally competent as business leaders; however,

this view is shared by 20% more women than men.

Research participants largely adhere to traditional gender role distributions dictated by
conservative norms. While respondents view women’s career development as a positive
step, the majority still believe that a woman’s main responsibility is to care for her family
rather than pursue professional advancement. On the other hand, men are predominantly
seen as the primary providers for the family. Notably, young respondents are less likely to
hold these views. In 2013, most women and men believed the main duty of a woman was to
care for her family rather than pursue professional development (population - 88.5%; wom-
en - 85.3%, men - 92.2%). By 2019, the proportion of respondents endorsing this perspective
had declined significantly (population - 47.9%; women - 38%, men - 59.5%). In 2024, these

indicators increased considerably, though they still remained lower than those observed in



2013 (population - 57.5%; women - 51.4%, men - 64.5%).

The majority of men and a significant proportion of women believe that men should have
the final say in decision-making and that a good wife should not question his decisions.
While couples report sharing decision-making equally on both everyday financial expenses
and large investments, men are more likely to have the final say in matters related to large
investments. In 2013, a significantly higher proportion of respondents endorsed the view
that a man should have the final say in decision-making (population - 77.8%; women - 69.7%,
men - 86.9%) compared to the subsequent years. In 2019, agreement with this statement
reached its lowest level across the entire population, as well as men and women separate-
ly (population - 49.6%; women - 341%, men - 67.9%). In 2024, however, the agreement rate
among women increased by about 13%, whilst no significant change was observed among

men (population - 57.2%; women - 46.8%, men - 69.2%).

Women are almost entirely responsible for household activities such as laundry, cleaning
(house and bathroom), and cooking, whilst men are more likely to handle home repairs and
bill payments. Childcare remains primarily the responsibility of women; however, approxi-
mately 40% of both men and women report sharing these duties. The majority of respon-
dents (85.3% of men and 77.1% of women) express satisfaction with the current division of

responsibilities between partners.

Childcare is widely regarded as a mother’s responsibility in Georgia. Women predominantly
take on daily childcare tasks, including staying home with children (63.2%), engaging in play
or other leisure activities (51.6%), changing clothes and diapers (75.7%), discussing personal
matters with children (75.7%), helping with homework (58.6%), and putting children to bed
(70.5%). Two childcare activities saw notable increase in male participation in 2024 com-
pared to 2019. Specifically, a positive trend is observed in terms of bathing children (18%)
and putting them to bed (17.9%). Despite this improvement, the data indicate that childcare
in Georgia remains a predominantly woman'’s - namely a mother’s — responsibility, with men,

at best, playing only a supporting role.

According to respondents, during their childhood or adolescence, their father or other male
family members were rarely involved in household chores, and in two-fifth of cases, they
did not engage in childcare activities either. However, respondents report that their parents

made decisions regarding large investments and child-related matters jointly.



The majority of respondents refrain from discussing violent practices in society; however, at
least 1in 10 women report having experienced economic or psychological violence. Among
men, no more than 4% admit to having perpetrated some form of physical violence. Further-
more, 4.5% of women report experiencing sexual violence from their partners. Overall, vari-
ous forms of violence against female partners remain partially normalized, with men being

more likely than women to perceive them as acceptable.

A considerable proportion of respondents are aware of the laws on gender equality and
violence against women. It should be noted that women are more likely to be familiar with
these laws than men. Awareness of the legislative regulation on paternity leave remains low,
with no more than a quarter of respondents being informed about its existence. Additional-
ly, more women express support for such a law than men. A quarter of men do not see the

need to introduce a law on paternity leave.

In conclusion, public attitudes towards the key principles of gender equality in Georgia are
generally positive. However, the population remains loyal to conservative norms regarding
matters such as the distribution of household responsibilities, childcare, and gender roles.
For example, while respondents support women'’s career and political development, it is not

seen as a priority but rather as an activity that should align with family roles.



INTRODUCTION

The report presents the findings of quantitative and qualitative research on public percep-
tions and attitudes towards gender issues in Georgia. The quantitative research is based on
the International Men and Gender Equality Survey (IMAGES)' methodology, which was also
employed in the 2013 and 2019 studies. The IMAGES methodology addresses various topics,
including family dynamics, gender roles, distribution of responsibilities, different forms of

violence, public and political participation, and reproductive health, among others.

METHODOLOGY

The research included both quantitative and qualitative components. The quantitative re-
search covered 11 regions of Georgia and employed a face-to-face survey method to inter-
view respondents aged 18 and above. The qualitative research was conducted through focus

group discussions, which took place in 5 selected regions of Georgia.

SAMPLE CHARACTERISTICS

Within the quantitative research component, 2,408 face-to-face interviews were conducted.

The sample is representative at the national level.

Sample design: The sampling was based on the 2014 General Population Census data. The
research used a multistage stratified sampling method. The sample was proportionately
distributed across Thilisi and the 10 regions of Georgia, whilst demographic characteristics
such as gender, settlement type, age, and education were accounted for within a maximum

margin of error of 5%.

' The International Men and Gender Equality Survey (IMAGES)



FIELDWORK

The research fieldwork was carried out in July and August 2024.

Interviews were conducted in households using the last-birthday method, which ensures
randomness in sampling. The research data presented in the report were weighted by gen-

der.

10 focus group discussions were conducted with men and women from different socio-eco-
nomic backgrounds. Participants were selected from the target regions of Thilisi, Kakheti,
Imereti, Samegrelo-Zemo Svaneti, and Guria. Except for Tbilisi, respondents were invited
from various towns and villages within each region. Of the 10 focus group discussions, 5 were

attended exclusively by women, whilst the remaining 5 were attended exclusively by men.

The quantitative component utilized the IMAGE questionnaire, which closely mirrored the
instrument used in 2019, with several additional subchapters. The questionnaire included
both closed-ended and semi-close-ended questions. The focus-group discussion guideline
used in the qualitative research aligned with and responded to the topics of the quantitative

component and consisted of open-ended questions.

At various points, the quantitative research data are compared with the data from the two
previous waves of research conducted in 2013 and 2019. The report describes the relevant

changes and dynamics.



SOCIO-DEMOGRAPHIC CHARACTERISTICS

A total of 2,408 respondents participated in the survey, of whom 1,380 were women (57.3%)

and 1,028 were men (42.7%). & out of 5 respondents were ethnic Georgians and identified as

Orthodox Christians.

The survey covered nearly equal proportions of different age groups, with a maximum vari-

ation of 5%. 1in 5 respondents was between the ages of 35 and 44.

In terms of current relationships, approximately every other respondent is in some form of

partnership (women - 55.4%; men - 57.9%). In contrast, almost one in three men (31.6%) and

one in five women (18.4%) are not involved in a marriage/partnership.

A significant proportion of respondents (371%) have higher education, whilst one-third

(33.6%) have completed secondary education.

Table 1.1: Demographic Characteristics of the Sample

AGE

18-24

25-34

35-44

45-54

55-64

65+

SETTLEMENT TYPE
City

Village

% USWOM

16.2
19.3
17.6
16.7
19.6

53.9
46.1

% USIN

17.6
16.3
18.0
16.3
171

14.7

59.8
40.2

% 1e101

16.2
18.7
17.0
16.9
17.3

56.6
43.4

N 1ej01

273
388
439
415
454
439

1305
1103
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?\o X =
HIGHEST LEVEL OF EDUCATIONAL ATTAINMENTS
No formal education but literate 02 00 01 3
Primary level of general education (grades 1-6) 05 02 04 9
Basic level of general education (grades 7-9) 41 33 38 9
Compete secondary education (grades 10-12) 30.0 38.3 33.6 808
Vocational education based on general education 22.2 16.5 19.8 477
Incomplete higher education 4 6.0 49 118
Higher education 38.6 352 371 89
CURRENT RELATIONSHIP STATUS
Separated or divorced 8.0 6.1 71 157
Unregistered marriage, church marriage 37 30 34 86
Living with a partner 1.0 .8 9 29
Has a partner, not living together .6 1.7 11 26
Not in a relationship 18.4 31.6 245 548
Widowed 179 43 11.6 285
Registered marriage 501 524 512 1273
ETHNICITY
Georgian 82.7 834 83.0 1977
Armenian 39 37 38 149
Azeri 109 1.7 1.3 236
Other 24 1.2 1.8 46
RELIGION
Orthodox Christian 823 799 812 1949
Muslim 13.8 16.2 149 315
Catholic 1.3 11 12 39
Protestant N 2 N 5
No religion (atheist/agnostic) 3 2 2 6
Other 22 24 23 9%

Men, Women, and Gender Relations in Georgia:
Public Perceptions and Attitudes | 2024



Approximately twice as many men as women report being the main source of household
income (women - 25.4%; men - 46.9%). Only 5% of male respondents identify their partner as
the primary income earner, a view shared by 1in 4 women. About 1 in 10 respondents note
that they struggle to buy food (9.2%), whilst the majority (64%) can afford to satisfy basic

needs but need to save in order to afford relatively more expensive items.

The findings indicate that women have lower incomes compared to men. Specifically, 1in 3

women report earning less than 500 GEL a month, compared to 1in 4 men.
11in 4 women and men are officially employed in either the private or public sector. Both

male and female respondents are predominantly employed in the private sector, whilst

women are twice as likely as men to hold jobs in the public sector.

Table 1.2: Socio-Economic Characteristics of the Sample

s 5 3 3

) S = 8

o=\° 3 2 =
EMPLOYMENT STATUS
Never worked 98 34 69 136
Student 38 46 42 83
Unemployed 185 121 155 364
Formally employed 275 264 270 742
Informally employed 13.7 361 241 540
Retired 239 154 20.0 483
Student and employed 1.7 1.1 1.4 33
Parental leave 0.3 02 8
EMPLOYMENT SECTOR
Public sector 29.8 154 21.7 357
Private sector 48.0 447 461 591
Self-employed (farming) 62 1.0 89 97
Self-employed (non-farming) 13.0 28.2 215 255
International 04 03 03 5

Men, Women, and Gender Relations in Georgia:
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?\o X =
Non-governmental sector 0.4 01 0.2 4
Caretaker 0.9 04 5
MAIN SOURCE OF HOUSEHOLD INCOME
Self 25.4 469 353 867
Partner 26.0 47 161 399
Self and partner 176 18,5 18.0 468
Parents 129 20.8 16.6 342
Other relatives 2.1 23 22 50
Pension 53 15 35 83
Government support (social assistance) 1.2 06 09 21
Child(ren) 83 30 58 14
Other 14 17 15 37
MONTHLY EARNINGS
Less than 100 GEL 2. 03 12 A
101-300 GEL 40 35 3.8 91
301-500 GEL 26.0 143 20.6 485
501-700 GEL 104 1.4 10.8 269
701-1000 GEL 121 16,5 142 337
Over 1000 GEL 20.4 30.6 251 620
No personal income 13.6 91 1.5 251
No regular income 39 86 61 144
Refuse to answer 74 57 6.6 180
WHICH STATEMENT BEST DESCRIBES YOUR FAMILY
We can barely afford food 94 90 92 210

We can afford food, but have to save or borrow money to buy

clothes and shoes 23.0 236 233 546

We can afford food, everyday clothes, and shoes, but have to
save or borrow money to buy good clothes, mobile phones, 413 399 407 994
vacuum cleaners, or other household appliances

Men, Women, and Gender Relations in Georgia:
Public Perceptions and Attitudes | 2024



We can afford food, everyday clothes, and shoes, but have to
save or borrow money to buy a car or an apartment

21,6 224 22.0 543

We can afford anything we want, any time 27 32 29 76

Don’t know or refuse to answer 21 1.9 20 39

Men, Women, and Gender Relations in Georgia:
Public Perceptions and Attitudes | 2024




ATTITUDES TOWARDS GENDER EQUALITY
AND SOCIAL JUSTICE

Attitudes towards Gender Equality

The IMAGES survey aims to consolidate and analyze the population’s views on gender-relat-

ed topics. This chapter addresses issues of gender equality, including men’s and women'’s

rights, diversity and sexuality, inheritance, and vulnerable groups, among others.

Both male and female respondents generally share similar attitudes towards gender equal-

ity. Approximately 4 in 5 respondents believe that women'’s rights or women’s employment

do not deprive men of their rights or job opportunities. Additionally, about 1 in 3 respon-

dents acknowledge that gender inequality persists and disagree with the notion that achiev-

ing gender equality benefits only the rich.

“Gender equality has been
achieved in Georgia”

In favour:
100%
55%
42%
46%
31%
0% . .
2013 2019

In 2024, fewer respondents indicate that gender equality persists (2024
- 38.7%; 2019-58.7%) and a lower proportion disagree with the

idea that gender equality is beneficial only for the rich
(2024-43.4%; 2019-58.5%).

Since 2019, perceptions regarding women'’s
rights and employment opportunities

have shifted negatively. Specifically,

55% .
e in 2024, compared to 2019, more re-
50% spondents agree that women'’s rights
. and employment deprive men of
2024

their rights (2024-18.7%; 2019-10.3%)
or job opportunities (2024-20.7%;
2019-7.6%).

Men, Women, and Gender Relations in Georgia:
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Focus group participants agree that gender equality has improved during the research peri-
od compared to previous years. The progress is reflected in increased female participation
across various fields and greater access to education, employment, healthcare, and other
services. While participants indicate growing economic engagement of women across differ-

ent sectors, they attribute this trend partly to challenging social and economic conditions.

Figure 2.1: Percentage of respondents who disagree or strongly disagree with state-
ments about gender equality

Female Male

When women gain rights, they are 83.8
essentially taking those rights
away from men %7

When women work, they are 79.8

taking jobs away from men 74.2

Gender equality has largely 401
already been achieved 371

Activities carried out to achieve 446
gender equality today mostly
benefit the well-off 419

2.1: Views on Inheritance

Respondents’ views on inheritance extend beyond conservative perspectives, recognizing
children of both genders as equal heirs. Research participants believe that different types of
property should be distributed equally among children, regardless of gender. These assets
include the parental home (61.6%), land (65%), valuables (72%), money, cars and other mov-
able property (69.4%), as well as family businesses (66.6%). However, reflecting conservative
views, at least 1in 3 men think that sons should inherit all these assets, a perspective shared

by 1in 4 or 5 women.

Compared to 2019, a greater proportion of women in 2024 are in favour of the equal distribu-

tion of the parental home, land, and family business. In contrast, men in 2024 are less likely



More women but fewer men now believe that
inheritance should be equally distributed
among sons and daughters

Women Men
House Land Business
100% 100% 100%
76%
74% o
70% 69% 70%
64%
70%
66%
61%
52% 55% 55%
0% 0% 0%
2019 2024 2019 2024 2019 2024

to agree that land, valuables, movable property, and family businesses should be divided

between sons and daughters.

Focus group participants generally support the principle of equality and fairness in property
distribution, advocating for an equal division between sons and daughters. However, for a
large proportion, existing social and cultural norms remain significant considerations. These
norms emphasize the son’s role as the family name bearer and his responsibility for provid-

ing housing for the family.

Men, Women, and Gender Relations in Georgia:
Public Perceptions and Attitudes | 2024



The findings reveal deep-seated homophobic attitudes among both men and women. In
2024, approximately 1in 2 women and 2 in 3 men state that they would never have a homo-
sexual friend (2024: women - 55.1%, men - 64.5%; 2018: women - 54.1%, men - 80.7%; 2014:
women - 60.7%; men - 78.1%), that homosexuals should not be allowed to work with children
(2024: women - 58.7%, men - 66.6%; 2019: women - 63.9%, men - 82.8%; 2013: women - 81.9%;
men - 88.8%;), and that it would be embarrassing to have a homosexual child (2024: women
- 57.5%, men - 66.1%; 2019: women - 73.5%, men - 82.6%; 2013: women - 66.9%, men - 77.3%;).
Although homophobic views remain prevalent, it should be noted that attitudes in 2024
have improved compared to 2013 and 2019, with changes observed across genders. The only
exception is women'’s attitudes towards having a homosexual friend, which has remained

unchanged between 2019 and 2024.

Figure 2.2: Percentage of respondents who agree or strongly agree with statements about

homosexuality

Female Male

| would never have a 551
homosexual friend 64.5
Homosexual men/women 58.7
should not have the right
to work with children 66.6

| would feel very
uncomfortable if | had
a homosexual child 66.1

57.5

Attitudes towards persons with disabilities are generally accepting. However, notably, a
quarter of women and a third of men state that they would not be able to have a spouse

or partner with a disability (2024: women - 26.9%, men - 32.4%; 2019: women - 25.9%, men -



27.4%). Additionally, 1in 5 women and 1in 4 men indicate that having a child with a disability

would be a source of embarrassment for them (2024: women - 19.2%, men - 25.1%; 2019: wom-

en -12.8%, men - 15.1%). In this regard, compared to 2019, a slight negative shift in attitudes

is observed.

Table 2.1: Percentage of women and men who agree or disagree with statements

about persons with disabilities

| would never be able to have a
disabled spouse or a partner

It would be embarrassing for me
to have a disabled child

Strongly agree
Agree

Disagree
Strongly disagree
Refuse to answer
Strongly agree
Agree

Disagree
Strongly disagree

Refuse to answer

Women %

1.5
15.4
29.6
23.0
20.5
8.0
1.2
30.8
36.0
14.0

Men %

14.6
17.8
26.5
20.2
20.9
13.4
1.7
321
27.2
15.6

Men, Women, and Gender Relations in Georgia:
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WOMEN AND LEADERSHIP

Women'’s Political Participation

Despite general support for women’s involvement in politics, respondents still perceive pol-
itics as a predominantly male domain. 2 out of 3 respondents (58%) indicate that men make
better political leaders than women. By gender, this view is shared by 69% of men and 48.4%

of women.

Respondents indicate the positive impact of women’s involvement in politics. Specifically,
71.6% of women and 51.8% of men believe that increased female participation in Georgian
politics will benefit the country. This perspective was equally supported by both men and
women in 2019. Despite this positive assessment, half of the population still believe that
men are better suited for politics than women. This opinion is shared by 48.6% of women

and 66.1% of men.

Opinions on female participation in poli-

tics have remained largely unchanged 62% of Georgians believe that

from 2019 to 2024. In contrast, the women's participation in politics
' benefits the country

preference for male leaders has

increased, with the proportion Support for electoral gender quotas
has also increased

rising from 48.5% to 58% in fa- o

vour of them. Interestingly,

62% 65%

this shift is most pronounced
among female respondents,
with the proportion of wom-
en who prefer male leaders
rising from 36.7% to 48.4%.
Despite this, 65.8% of wom-

0%
Women

2019 2024

en state that they would not
differentiate between a male

or female presidential candidate.

Men, Women, and Gender Relations in Georgia:
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Overall, half of the population envisions a man as a presidential candidate (50.7%), whilst

the other half considers both genders equally acceptable (46.7%).

Since 2019, men's attitudes towards electoral gender quotas have become more positive,
with increased support for this system (2024 - 541%; 2019 - 44.4%). However, focus group
discussions reveal that male respondents are still less likely to support electoral gender
quotas. They tend to believe that men achieve political success through their own efforts

and that women have the same opportunities as men.

Male participants in the focus group discussions attribute the smaller representation of
women in politics to their different priorities and interests. They believe that women have
more important responsibilities, such as motherhood. Additionally, male respondents argue
that women tend to be excessively emotional, which they perceive as hindering their ability

to make sound decisions on public and political issues.

Male participants in focus group discussions believe that, unlike men, women lack essential
leadership skills (persuasiveness, risk-taking, etc.), which are crucial for public life, especial-
ly politics. However, another portion of male respondents find it acceptable for women to
participate in public and political processes, acknowledging that women possess strengths
that set them apart from men. These include non-violence, a focus on negotiations, a sense

of justice, and organizational skills.



Figure 3.1: Percentage of respondents who agree with the notion of women'’s political
participation

Female Male

69 71.6
66.1
51.8
48.4 48.6
Politics suit men more  Greater involvement of women Usually men are
than women in Georgian politics would be better political
positive for the country leaders than women

Political Engagement

Civic engagement remains low among both men and women, though certain gender differ-
ences are evident: while one-third of men report having attended a peaceful demonstration,
the same is reported by a quarter of women. Conversely, women (171%) are relatively more
likely than men (13.8%) to have expressed their opinions on social, political, and religious

matters.

Table 3.1: Percentage of respondents who have participated in civic and political

activism
Women % Men %
Have you ever attended a rally / peaceful demonstration? 27.6 33.3
Have you ever made a public speech? 5.2 6.4
Have you ever asked a question at a public meeting? 9.6 9.3

Have you ever worked with a local organization in the reli-

gious, social, educational, or cultural fields? > >-6

Men, Women, and Gender Relations in Georgia:
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“Women and men can run a business with

Have you ever organized a meeting/gathering?

Have you ever signed a petition?

Have you ever expressed your opinion on political, religious,

and social matters?

Women and Careers

Women % Men %

6.1 6
1.3 1.3
171 13.8

Half of the population believes that men and women are equally capable of being success-
ful business leaders. However, the proportion of women who share this view is 20% higher

than that of men. Compared to 2019, more women agree with this perspective, increasing

from 56.2% to 62.2%, whilst the opposite trend is observed among men, with a decrease

from 53.5% to 43.6%. Additionally, the proportion of men who think that men make better
business leaders has risen by 10% since 2019 (2024 - 51%; 2019 - 41.7%).

Respondents believe that finding employment is equally difficult for both men and wom-

equal success”

More are in favour:

2024 62%
2019 56%

0%

100%

More men believe that men are better
business leaders.

2024
2019

0%

51%
42%

100%

en. In 2024, the majority of women (56.4%) and 47% of men
note that both genders have equal job opportunities.
Compared to 2019, this view has grown by 10.5%

among women and 6.8% among men (2019:

women - 45.9%, men - 40.2%). Further-
more, the proportion of respon-
dents who believe that it is easier
for women than for men to find
employment has decreased by

10%.

Half of the respondents be-
lieve that men and women
are equally capable of se-
curing a high-paying job. This
perspective is slightly more
prevalent in 2024 compared to

2019 (2024: women - 56.5%, men

Men, Women, and Gender Relations in Georgia:
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- 49.5%; 2019: women - 49.8%,
men - 44.9%). On the other
hand, similar to 2019, 4 in
10 respondents think that

it is relatively easier for
men than for women to

find a well-paid job.

60% of women and 50.1%
of men indicate that both
genders face equal barriers

to career progression. Com-

pared to 2019, this opinion has

increased by 10% among wom-

en and remained unchanged among

men. In addition, the view that career ad-

“Career advancement is equally possible

for both women and men”

In favour:
100%
Women Men
60%
49% 50% 50%
0%
2019 2024 2019 2024

Most respondents believe that
women face greater obstacles to
career advancement than men.

vancement is easier for men than for women

has become more prevalent among men (2024-40%;

2019-30%) and less prevalent among women (2024-31.4%; 2019-

42.4%).

¢

Figure 3.2: Percentage of respondents who perceive men or women as having an

easier experience in the workplace

Men

Who has an easier time
finding a job in Georgia?

Who has better access
to high-paying jobs
in Georgia?

Who has more opportunities
for career advancement
in Georgia?

Both equally m Don't know/Refused to answer

Women
30.4 16.4
37 8.3
35.4 8

521 I 1.2

53.3 I 1.3

55.4 I 1.3

A vast majority of respondents (88%-95%) feel comfortable with both male and female man-

agers. However, women tend to prefer female managers, and men express a preference for

male managers. 95.5% of women and 88.1% of men state that they would feel comfortable
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if their immediate manager were a woman. The same attitude is observed towards male
managers; however, this comfort level decreases by 6% among women and increases by 8%
among men. Compared to 2019, men have become more accepting of having a female man-
ager (a 14% increase), whilst the proportion of women who would feel comfortable with a

male manager has decreased by 5%.

3.1: Attitudes towards Gender and Work

Although both male and female respondents believe women should have jobs, they also
think women should prioritize traditional roles. The majority agree that having a job is the
best way for a woman to feel independent, with 82.2% of women and 70.1% of men sharing
this view. On the other hand, 78.4% of women and 84% of men believe that it is better for a
preschool child if the mother does not work. Additionally, 51.4% of women and 64.5% of men
maintain that a woman’s primary responsibility is to care for her family rather than pursue
a professional career. In contrast, the majority of respondents agree

that a man’s primary duty is to work and provide for his

family (2024: women - 70.6%, men - 70.8%).

In 2013, the highest proportion of both

men and women believed that a wom- “A woman's main responsibility is to take care of her

, . o family rather than pursue a professional career”
an’s main responsibility was to take

care of her family rather than pur- More people agree with this opinion
now than they did 5 years ago.

sue professional development
2024 ———@ 57%

(population - 88.5%; women - 2019 ————® 48%
85.3%, men - 92.2%). By 2019, this 2
view had significantly declined However)yoling people tendito
q be less conservative.
(pOpulatlon - 47.9%; women - Support for this view among the
18-29 age group:
38%, men - 59.5%). In 2024, the Young women:
proportion has increased again 29%

considerably, though it remains

Young men:

lower than in 2013 (population - 49%
57.5%; women - 51.4%, men - 64.5%).

Younger respondents, both men and wom-
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en, hold different views from their older counterparts regarding the prioritization of career,

family/children, and time distribution. Specifically, they are less likely to agree that a wom-

an’s primary responsibility is to take care of her family rather than pursue professional or

career development (population - 57.5%; women: 18-29 - 28.6%, 30-54 - 47.7%, 55 or older -
67.2%; men: 18-29 - 48.9%, 30-54 - 65.3%, 55 or more - 76.6%).

Figure 3.3: Percentage of respondents who agreed with statements related to gender

or work

Female Male

Having a job is the best
way for a woman to
feel independent

It is better for a preschool-
aged child if the mother
does not work

A woman's primary duty is to
take care of the family, not to
pursue a professional career

A woman is valued more
for her family than for
her career success

It is mainly a man's
responsibility to work and
provide for the family

82.2
701
78.4
84
51.4
64.5
61.3
661
70.6
70.8
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HOUSEHOLD RELATIONS AND GENDER DYNAMICS

Differences in Education and Earnings

Across all three rounds of research, the majority of both men and women report having the
same level of education as their partner/spouse. No significant differences are observed
across years or genders in this regard; however, the proportion of men reporting educa-
tional parity with their partners has increased by 6% since 2013 (2024: women - 68.9%, men
- 65.7%; 2019: women - 66.4%, men - 65.5%; 2013: women - 62.6%, men - 59.7%). Additionally,
approximately one-fifth of both men and women state that their partner has a higher level

of education than they do.

Figure 4.1: Percentage of respondents who report that they and their partners have the same

or a higher level of education

Female Male

68.9
65.7
19.2
14.3 151 16.9
We have the same level I have a higher level Spouse has a higher level
of education of education of education

One-third of women report that their partner is the sole earner in the couple. Additionally, a

third of women (32.1%) and a quarter of men (24.1%) confirm that the man in the couple has
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a higher income than the woman. In contrast, only 6.6% of men indicate that their partner is
the sole earner. Meanwhile, 1in 4 women and 1in 3 men report having the same income as

their partner.

Figure 4.2: Percentage of respondents who report that they or their partner has a higher

income

Female Male

My partner/spouse 321
has a higher income 6.8
. . 6.8
| have a higher income 21
Only my partner/spouse 29.9
has an income 6.6
Only | have an income 6.2 30.6
We have equal income 24.9
319

Couples are relatively more likely to make decisions about major financial matters joint-
ly than they are for everyday expenses. Specifically, 57.6% of women and 60% of men re-
port equal participation in decisions regarding essential household purchases such as food,
clothing, medication, etc., whilst 65.6% of women and 66.6% of men, state that decisions
on large investments, such as purchasing a car, house, or household appliances, are made

jointly.

A quarter of men and women indicate that they have the final say in decisions regarding
daily expenses. Compared to 2019, the proportion of women who solely make such decisions
has decreased from 32.5% to 27.3%, whilst the opposite trend is observed among men, with

the rate increasing from 16% to 22%.



Men are more likely than women to make decisions on large investments rather than on dai-
ly expenses. 1in 5 women says that their partner makes decisions regarding major expenses
such as the purchase of a car, house, or household appliances. In contrast, only 11.9% of

women report that their partner makes everyday financial decisions.

Figure 4.3: Percentage of respondents who report on who has the final say in the
household

Respondent and someone else M Someone else

Both equally Respondents spouse/partner Respondent
12 ) 0.6 1 19 07 04 12
57.6 60
65.6 66.6
1.
9 16.4 51
19.6
273 2 26.7
12.3
Female Male Female Male
Purchasing essential household items Spending money on major investments such
such as food, clothing, medicine, etc. as buying a car, a house, or household appliances.

The majority of men and a significant proportion of women believe that a man should have
the final say in decision-making and that a good wife should not question his decisions. It
should be noted that younger respondents are less likely to agree with the idea that men
should have the final decision-making power (women: 18-29 - 26%, 30-54 - 40%, 55 or older
- 65%; men: 18-29 - 55%, 30-54 - 69%, 55 or older - 81%). Furthermore, 61.7% of men maintain
that men should be able to choose their friends even if their wives disapprove, whilst they
are less likely to hold the same view about women choosing their friends (44.6%). 4 out
of 5 men and women agree that women should be able to spend their own money without

needing anyone’s permission.

The proportion of respondents in 2013 who believed that men should have the final de-

cision-making power in the household (population: 77.8%; women - 69.7%, men - 86.9%)



“A man should have the final say about

decisions in the household” was  significantly higher

More people agree with this opinion
now than they did 5 years ago. compared to subsequent

100% years. In 2019, the small-
87%

78% 69% pen est proportion of the

57% Population .
47% \women entire sample, as well

as men and women

individually, agreed

o
2024

with the idea (popu-
lation - 49.6%; women

- 341%, men - 67.9%).
Interestingly, the agree-
ment rate increases again
in 2024, constituting the

majority. In addition, while

the proportion of men who ex-

press agreement remains almost
unchanged, a 13% increase is recorded
among women (population - 57.2%; women

- 46.8%, men - 69.2%).

Figure 4.4: Percentage of respondents who agree or strongly agree with statements

about decision-making

Female Male

Women should be able to choose 581
their own friends even if their
husbands are against it 44.6

Men should be able to choose 60.4
their own friends even if their :
wives are against it 61.7

After meeting the needs of the family, a woman 82

should be able to spend her own money as she

sees fit, without needing anyone’s permission 78.6
A good woman should never question 429
her husband's opinions and decisions,

even if she disagrees with him 58

The final say in family decisions 47
should belong to the man 69
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Women are nearly solely responsible for doing household chores. 9 out of 10 women report
that generally, they handle washing and cleaning the house, bathroom, and toilet. Addi-
tionally, 8 out of 10 women are responsible for cooking. The majority of women (60.3%)
state that they mostly perform childcare-related tasks; however, about 40% of both men
and women indicate that this responsibility is shared. Most men and women (approximately
60%) consider home repairs to be a masculine task. Couples indicate that the tasks of buying
food and paying bills are almost equally shared. On the other hand, one-third of men and

women note that men pay the bills.

Figure 4.5: Percentage of male and female respondents who report that traditionally
feminine household tasks are mostly performed by women, men, or shared equally

Usually women Usually men Both equally
Doing the laundry / washing clothes 914 22 6.4
S Cooking 821 33 14.6
2 Cleaning the bathroom 91.8 2.8 5.4
g
Cleaning the house 90 32 6.8
Doing the laundry / washing clothes 76.3 121 11.6
£
S Cooking 67.5 12.8 19.8
2
g Cleaning the bathroom 713 141 85
E
Cleaning the house 736 132 132

Childcare responsibilities are predominantly assumed by women, although men also make
substantial contributions. According to the data, 6 out of 10 women report taking primary
responsibility for childcare, with half of the men (52.9%) confirming this as well. On the other
hand, approximately 40% of both men and women indicate that childcare duties are shared

with their partners.

In 2013, about 40% of respondents confirmed equal participation in childcare tasks. By 2019,

however, less than one-third of women reported sharing these responsibilities, whilst 70.2%



said that they predominantly performed these duties. Across all three rounds of research,

childcare has consistently remained a primarily feminine domain.

Figure 4.6: Percentage of respondents who report how childcare responsibilities
are distributed in the household

m Always the partner/spouse

0.9
1.8 T
I Usually the partner/spouse 369

Share equally or do it together :
Usually the respondent
Always the respondent

18.5

39.6

41.8

—22
53

Female Men

Men are more likely than women to be able to manage household chores alongside their
work. 6 in 10 men have never found it hard to perform household tasks due to being very
busy at work. Furthermore, 7 in 10 men state that they have never struggled to concentrate
at work due to thinking about household chores and being tired. In contrast, the reverse is

true for half of the women.

The majority of both men and women express satisfaction with the distribution of tasks with
their partners. Specifically, 85.3% of men and 77.1% of women report being satisfied. In con-
trast, 13.1% of women and only 5.8% of men express dissatisfaction. Respondents predomi-
nantly indicate that women take on more household tasks than men, with 65.6% of men and
51.9% of women confirming this. Conversely, approximately 4 in 10 women report that men

perform more duties than they do, a view shared by one-fifth of men.
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Both female and male respondents confirm
that these activities in their families are
mainly performed by women or considered

The shift in satisfaction rates women's work:
regarding the distribution
ep epege Women Men
of responsibilities across
the three rounds can be
attributed to the change 9
S 829%
observed among men. 74% 68%
0,
Specifically, their satis- 60% 53%
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but rebounded by 2024
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those in 2013 (2024-85.3%: Cleaning Cooking Childcare
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2019-77.7%; 2013-85.7%). In
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¢

faction shows a slight increase in 2024

(women: 2024-771%; 2019-73.2%; 2013-72.3%).

Men and women alike sup-
port the equal participation of both genders in

“A man should be just as involved in household tasks, with similar views expressed

house/family work as a woman” by each group. 7 in 10 respondents believe
Support for this opinion: that men should be equally involved in
oo e 00 housework as women. In contrast,

76% 759, 79% 72% approximately a quarter maintain

that men should not be equal-
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household chores.
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The father's role in the up-
bringing of a child is widely re-
garded as important; however,

the practical role in this process
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remains primarily viewed as a woman'’s responsibility. 81% of both men and women agree
that fatherhood is the most significant role in a man’s life. On the other hand, tasks such as
changing diapers, bathing, and feeding are deemed the mother’s responsibility by approxi-
mately 70% of both male and female respondents. Additionally, a similar proportion believe
that if the husband works but the wife does not, the wife should also assume responsibility

for household tasks typically performed by men.

The 2024 research reveals a further reinforcement of conservative views regarding routine
childcare tasks. The proportion of men who believed that changing diapers, bathing, and
feeding a child were the mother’s responsibility had decreased from 79.5% to 68.5% in 2019
(compared to 2013). However, this figure has increased again by 2024, reaching 73.4%.

Figure 4.7: Percentage of respondents who agree with statements related to child-
care roles

Female Male

If the husband works and the wife does not, the

71.2
wife should take responsibility for the household 66.4
tasks that are usually done by the man N
The most important role in a 811
man's life is being a father 811
A man should be just as involved 751
in household chores as awoman 71.8
It is the mother’s duty to change the VAl
baby’s diapers, bathe, and feed the child 73

The prevailing opinion observed in the focus groups indicates that reproduction (mother-
hood) is viewed as a woman'’s primary role, whilst men’s main role is to provide for the fami-
ly. However, according to the participants, the increasing economic engagement of women is
gradually shifting this traditional paradigm. Although the greater presence of women in the
labour market has contributed to the financial empowerment of families, both genders are
finding it difficult to adjust to the idea of men sharing their traditional role as the primary
breadwinner with their female partners. Specifically, a large proportion of focus group par-
ticipants note that household tasks should be divided between men and women according
to the needs of the family and the capabilities of its members. However, there are certain
duties that respondents feel should predominantly be performed by women (e.g., parenting

tasks) and others by men (e.g., providing for the family)



1in 4 women report never having discussed everyday problems with their partner or having
done so a long time ago. The same is true for 17.4% of men. This disparity may be attributed
to differences in how men and women understand open communication. 36.3% of women
and 44.3% of men indicate having discussed daily matters with their partner in the past
week. In addition, one-fifth of men report having done so one and two weeks ago, whilst a

smaller proportion of women, at 15.5%, confirm the same.



RELATIONSHIPS AND VIOLENCE

At least 1in 10 women indicate having experienced economic violence from their male part-
ners. 13.2% of women report that their partners have prohibited them from finding em-
ployment or going to work. Additionally, 10.7% have had their earnings taken away by their

partners.

Women are more likely to have experienced psychological violence from their partners than
men are to acknowledge perpetrating it towards their female partners. Specifically, 11.9% of
women report that their partners have belittled or humiliated them. In addition, 9.1% have
been insulted by their partners in front of others, whilst 9.6% report that their partners have
scared or threatened them by shouting or throwing objects. It should be noted that no more
than 3% of men confirm having perpetrated any of these forms of violence towards their

partners at least once.

Both male and female respondents report that 90% or more of women have not experienced
any form of physical violence at the hands of their partners, including slapping, hitting with
a fist, choking, or burning. 4% of men acknowledge having resorted to physical violence

within their relationships at least once in their lifetime.

4.5% of women have experienced sexual violence from their partners. In contrast, only 1.9%
of men acknowledge having forced their partner to engage in sex against their will. Addition-
ally, when asked if they had ever been forced to have sex with someone who was not their
partner at the time, 1.5% of women confirm they have had such an experience. Respondents
were also asked several questions regarding violence perpetrated through technology. The
findings indicate that 2% of women have received online threats to have intimate content

published or have experienced other forms of sexual violence.



Different forms of violence against female partners are somewhat normalized, with men be-
ing more likely to consider them acceptable. Specifically, 43.5% of men and 23.9% of women
believe that a woman should not refuse to have intercourse with their husband. Further-
more, one-fifth (22.2%) of men assert that women should tolerate violence to keep the family
together and that, in some cases, women deserve to be beaten (19.8%). Almost half of the
men believe that violence between a husband and a wife is a private matter and others

should not interfere, a view shared by 37.4% of women.

Figure 5.1: Percentage of respondents who agree or strongly agree with statements
about violence

Female Male

46.3
43.5
37.4
22.2 23.9
19.8
16.6
10.9
Violence between a husband A woman should There are situations in A woman should to
and wife is a private matter and not refuse her which a woman lerate violence in order to
others should not interfere husband sex deserves to be beaten keep the family together

Compared to 2019, respondents in 2024 are more likely to believe that women should tol-
erate violence to keep the family together. Younger respondents tend to be less tolerant
towards domestic violence than their older counterparts (population - 19.3%; women: 18-29
- 3.1%, 30-54 - 11.7%, 55 or older - 29.4%; men: 18-29 - 13.8%, 30-54 - 19.3%, 55 or older - 33%).
By gender, this proportion has increased from 17.8% to 22.2% among men and from 10.1% to
16.6% among women. In contrast, findings from both 2019 and 2024 reveal that almost equal

proportions of men and women believe that, in some cases, women deserve to be beaten.

Half of both male and female respondents believe that any form of violence against female



partners is normalized/common. Compared to 2019, this proportion has decreased from
64.2% to 55.3% among women, whilst it has remained largely unchanged among men. 1in 4
women and 1in 5 men know at least one woman who has experienced domestic violence,

with data from 2019 showing similar findings.

Women are more likely than men to be aware of the different resources available for victims
of domestic violence. The majority know about the existence of a hotline and shelters, but
lack information about crisis centers. Furthermore, 4 in 5 women (83.6%) and men (79.5%)
agree that it is acceptable for a physician to inquire whether injuries sustained by a female

patient were the result of violence.

Figure 5.2: Percentage of respondents who are aware of different resource centers
for victims of domestic violence

Female Male

Is it acceptable for a doctor to 83.6
ask injured women whether their

injuries are caused by violence? 79.5

741

Hotline 65.2

61.5

Shelter
53

46.6
Crisis center

383

Focus group participants, especially women, believe that the primary threats faced by wom-
en in Georgia are psychological and physical violence perpetrated against them. Respon-
dents place particular emphasis on physical violence against women, with female respon-
dents recalling numerous recent cases of femicide. When discussing the reasons behind
the violence, focus group participants note that violence often occurs after divorce. Some

male respondents observe that men tend to be aggressive towards women (particularly their



wives) rather than other men. This behavior is attributed to the physical superiority of men:

Respondents also report that violence against women is generally motivated by jealousy.

5.1: Myths about Rape

Men are more likely than women to believe myths about rape. Almost 1in 3 men agree that
a woman'’s reputation has to be questioned in any rape case. In addition, they believe that if
a woman does not physically fight back, it cannot be considered rape. 1in 4 women agrees
with this view. One-fifth of men contend that, in some cases, women want to be raped, a
perspective shared by 121% of women. According to 1in 5 men and 10.9% of women, when
a woman is raped, it generally means that she did something to cause it. Furthermore, 171%
of men and 14.2% of women believe that if a woman has certain psycho-social needs, the

incident cannot truly be considered a rape.

The proportion of men who believe that rape is caused by the carelessness of women has
increased from 14.4% to 21.2% since 2019. On the other hand, however, the proportion of male
respondents who agree that an incident cannot be considered rape without a woman phys-
ically fighting back has decreased from 50.4% to 35.1%. Additionally, 20.2% of men contend

that women want to be raped, a reduction from 32.9% recorded in 2019.



Figure 5.3: Percentage of respondents who agree or strongly agree with myths about rape

Female Male

If a woman does not physically resist
a man, it can not be called rape
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it means she did something to put
herself in that situation
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SEXUAL AND REPRODUCTIVE HEALTH AND
MATERNAL HEALTH

Attitudes towards Sex and Contraception

Half of both men and women believe that couples should make a joint decision on the type
of contraception to use. 4 out of 10 men contend that avoiding pregnancy is a woman'’s re-
sponsibility, a perspective shared by one-third of women. On the other hand, 42.8% of men
and 30.9% of women believe that women who carry condoms are perceived as ‘easy’. Addi-
tionally, one-third of men and one-fifth of women find it unacceptable for a woman to ask

her husband to use a condom.

Half of men and two-fifths of women believe that men are always ready for a sexual encounter.
Furthermore, a quarter of men assert that men need other women, even if they have good
relationships with their wives. This view is shared by 12.9% of women. The proportion of men
who agree that men are always ready to have sex has decreased from 64.9% to 55.7% since
2019. Similarly, the proportion of men who believe that men need other women has decreased
from 39.9% to 27.3%.

Figure 6.1: Percentage of respondents who agree or strongly agree with statements
about sex and contraception

Female Male

A man and a woman should decide 55.7
together what type of contraception to use 58.8

39.7
M i dy f
en are always ready for sex 55.7

30.9

Women who carry condoms are easy to get

42.8

A man needs other women even if he 129
has a good relationship with his wife 27.3

It is the woman's responsibility 30.8
not to get pregnant 409

It is unacceptable for a woman to 20.3
ask her husband to use a condom 32.8
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The proportion of men who report attending the birth of their child remains low. In this re-
gard, findings from 2024 are similar to those from 2019. In 2024, 7.5% of women and 8.2% of
men confirm that fathers attended the birth of their children, compared to 6.5% of women
and 7.4% of men in 2019. Furthermore, only 1.3% of men report taking a leave or a day off from

work when their child was born.

Half of both women and men believe that it is generally unacceptable for a man to attend the
birth of his child, whilst approximately one-fifth find it acceptable. The proportion of women
who regard the presence of a man at childbirth as acceptable has decreased from 48.1% in
2019 to 36.8% in 2024.

6 in 10 women report that their partner has accompanied them to antenatal care visits at
least once, a statement confirmed by 7 in 10 men. In contrast, according to one-third of women
and a quarter of men, male partners have never accompanied their spouses to such visits.
The proportion of men who have never attended an antenatal care visit with their wives has

increased from 16.7% in 2019 to 23.3% in 2024.

The majority of women (82.8%) and men (83.3%) confirm that both partners made the decision
regarding abortion jointly. In contrast, 14.2% of women took the decision independently, whilst
9% of men report that the decision was made solely by them. In 2019, 58.6% of women and
64.5% of men made the decision to terminate the pregnancy together, which is significantly

lower than the proportions observed in 2024.

Figure 6.2: Percentage of respondents who have undergone an induced abortion
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HEALTH AND QUALITY OF LIFE

Half of men and 40.4% of women rate their health as good or very good. On the other hand,
44.7% of women and 38.4% of men believe their health to be average. Furthermore, 14.7% of

women and 10.3% of men consider their health to be bad or very bad.

Half of both men and women have visited a clinic or hospital in the past year. One-fifth of men
and 171% of women report that they have not been to a healthcare facility in the past 5 years
or ever. Additionally, 28.8% of women and 30.4% of men have visited a healthcare provider in
the past 1-2 years. Compared to 2019, the proportion of women who have accessed a health
facility within the past 12 months has decreased from 68.2% to 30.4%.

The proportion of women who have consumed fewer than 5 glasses of alcohol at a time is
significantly higher than that of men. Half of the women indicate that they have not had such
an episode of binge drinking in the past 12 months, whilst one-fifth state that they do not
drink at all. In contrast, 75.7% of men have experienced binge drinking at least once, with one-
fifth reporting such episodes several times a year and one-quarter less than once a month.

In 2019, this proportion was 82% among men.

Nearly all respondents deny having used drugs in the past year. Only 5% of men confirm having

done so. In this regard, the findings from 2024 are similar to those from 2019.

Family members/relatives and partners/spouses serve as the primary sources of social ther-

apy for women. The proportion of women who turn to their family members and relatives for



support has increased in 2024 (2024-30%, 2019-27.3%, 2013-20.2%); nearly the same proportion
receive support from their partners/spouses (2024-26.7%, 2019-24.3%, 2013-29.1%). In contrast,
the 2024 survey shows an increase in the number of men who do not seek help from anyone,
with a quarter of male respondents reporting this, compared to one-fifth in the previous two
rounds (2024-27.4%, 2019-19.2%, 2013-191%).

Figure 7.1: Percentage of respondents who report on whom they turn to in moments
of frustration or sadness

Female Male mm Population
30 28 30
2 2
4 24 . 25
20
17 19 18 19
|
I do not turn to | turn to my partner/ | turn to my | turn to my family I turnto a priest
others for help spouse for help friends for help members/relatives  /clergy member
for help for help

Respondents confirm feeling down over the last 2 weeks, although they have not experi-
enced suicidal thoughts. More than half of both men and women are less likely to have felt
motivated (women - 58%, men - 53.4%). Almost half of the respondents also indicate feeling
a lack of energy, depression, or frustration. However, a vast majority of both male and female

respondents have not had suicidal thoughts over the past two weeks.
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Figure 7.2: Percentage of respondents who report having experienced depressive

symptoms over the past two weeks
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CHILDHOOD EXPERIENCES

Parents’ Education and Work

Research participants were asked about the educational attainment of their parents. Re-
spondents are more likely to report that their parents have completed secondary education
(mother: women - 40.3%, men - 37.2%; father: women - 43.1%; men - 45.9%). However, a sig-
nificant proportion also indicate that their parents have secondary technical (mother: wom-
en - 18.9%, men - 19.5%; father: women - 20.1%; men - 20.8%) or higher education (mother:

women - 20.4%, men - 21.4%; father: women - 18.5%; men - 17.5%).

Approximately equal proportions of respondents, about half, report that their mothers either

worked (women - 45.8%, men - 47.6%) or did not work (women - 49.5%, men - 48.7%) during

their childhood.

Figure 8.1: Percentage of respondents according to the educational attainment of

their parents

Mother Father
Has not received formal 0.6
education but is literate 0.5
Primary education 21
(Grades 1-6) 2.2
Basic education 14.7
(Grades 7-9) 9.8
Secondary education 38.9
(Grades 10-12) L 4
Secondary technical 19.2
education 21
Incomplete higher 21
education 1.6
. . 20.8
Higher education
¢ 18
Prefer not to answer 1'26.4
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During their childhood or adolescence, respondents’ fathers or other male family members
were less likely to participate in domestic tasks. 7 in 10 respondents, regardless of gender,
indicate that their father or other male family member rarely cooked, cleaned the house, did

laundry, or cleaned the bathroom.

Approximately 40% of both men and women report that their fathers or other male family
members rarely took care of them or their siblings. According to a quarter of women, their
male family members performed this task several times a month, with one-fifth of men con-
firming the same. In contrast, 14% of respondents say that their fathers or other male family

members took care of them on a daily basis.

Male family members were more likely to participate in shopping for household items or in
domestic chores. One-third of respondents report that their fathers purchased household
items several times a month, and the same proportion indicate that they were involved in

household tasks.

Nearly half of the respondents state that decisions about themselves and their siblings were
made jointly by both parents. Conversely, 4 in 10 respondents indicate that their fathers made

such decisions, whilst 13% report that it was their mother who had the final say.

Almost half of both men and women say that decisions regarding large investments were
made jointly by their mothers and fathers. However, about 40% identify their fathers as the

final decision-makers, whilst only 6.3% perceive their mothers as such.

Men are more likely than women to have experienced physical violence at home or in school

as children. One-fifth of men report having been beaten or slapped by their parents, com-



pared to 13.7% of women. In addition, 14.8% of men indicate having been beaten or physically
punished by teachers in school. As for being bullied at school, 5% of both men and women
report having experienced it before the age of 18. Furthermore, approximately 6% of men and

women confirm having witnessed or heard their mother being beaten by her spouse or partner.

Respondents do not report experiencing sexual violence during childhood. They indicate that

they were neither coerced into having sexual intercourse nor touched sexually as children.



CAREGIVING AND PARENTING

Distribution of Childcare Activities

Childcare responsibilities are primarily assumed by women or shared between both partners.
Specifically, various activities related to routine care of children are predominantly performed
by women, including daily care (69.9%), staying home with the children (63.2%), playing or
entertaining them (52%), changing clothes and diapers (76%), talking to the children about
their personal issues (52.7%), helping with homework (58.6%), and putting them to bed (70.5%).

The findings reveal two routine childcare activities that fathers in 2024 are more likely to
report performing compared to 2019. Specifically, positive trends are observed in terms of
bathing the children (18%) and putting them to bed (17.9%). Despite these relative improve-
ments, the data confirm that childcare is still largely viewed as a woman'’s, namely a mother’s,

responsibility, with men playing, at best, a supporting role.

Male participants in the focus group discussions predominantly believe that no task related
to childcare is embarrassing for a man. However, a significant proportion of both men and

women continue to view childcare as primarily a mother’s responsibility.

Figure 9.1: Percentage of respondents who report on how often they performed var-
ious childcare tasks

Female Male
3.2

Staying home with the gy g = 579 298 _ 13 86 387 3 - 29

child when they are sick
Picking up or dropping off the [gg 45 357 _ 14 92 305 357 - 3a

child at school or a day center

Playing with the child or engaging in various _
recreational or entertaining activities together 83 189 363 14 3 . & - 34
Getting angry at the child - -

(verbal discipline) 263 28.2 20.8 14 215 385 20.4 31
Spanking or hitting the child 45 24.6 10.9- 14 50.4 213 10.7- 31
Changing the child’s diaper or clothes = 161 17.8 26.6 _ 15 238 28.2 25.9 - 33
Bathing the child 14.9 16.7 261 _ 14 225 25.7 295 - 3.2
Talking with the child about g g 5y ¢ 301 - 14 103 365 325 - 31

personal matters
Helping the child with homework 171 227 215 - 14 143 30.2 35.5 - 3.2

Never Sometimes Often M Very often I Refused to answer
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A considerable proportion of respondents use verbal reprimands as a method of disciplining
their children, with some also resorting to physical punishment. 4 in 10 respondents report
reprimanding their children often or very often. Physical punishment is used often or very
often by 29% of women and 25.1% of men. On the other hand, approximately half of both men

and women say that they do not employ physical punishment in disciplining their children.



GENDER EQUALITY, LAWS AND POLICIES

Perceptions of Paternity Leave

A quarter of men and a third of women are aware of the amendments to the Labour Code
that grant men the right to paternity leave. Half of the respondents report being unaware of

the existence of such a law, whilst one-fifth believe that no such law exists.

More than half of men disagree that taking parental leave to care for a child is a sign of
weakness (57%) or would undermine their authority at work (58%). At the same time, one in

three men still agree with these views.

Half of the men (49%) and over half of the women (58.7%) agree that a law on paternity leave
is necessary. In contrast, a quarter of men do not see the need for such a law, a view shared

by 16.6% of women.

Figure 10.1: Percentage of respondents who are aware of the law on paternity leave
and who agree it should exist

No Yes I don't know
58.7
54.8 54.2
1.1
478 > 49
30.5 . 273 2%.8 218 26.2
217 215 “> 21.6 23.2 106
16.6

Female Male Population Female Male Population

Is there a law that provides Is it necessary to have a law that provides

paternity leave for fathers? paternity leave for fathers?
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Perceptions of Gender Equality Laws

6 in 10 respondents are aware of the law on gender equality. Approximately a quarter are
unsure whether such a law exists, whilst a small proportion believe no such law exists (wom-

en-8.8%; men-13.3%).

Perception of Laws on Violence against Women

4 in 5 women are aware of laws prohibiting violence against women. The awareness rate
among men is slightly lower at 70.6%. One-fifth of men report they are not aware of whether
such laws exist. The same is reported by 15.2% of women. Compared to 2019, awareness among

men has decreased by 5%, whilst it has increased by 7% among women.

View on Gender Equality

6 in 10 women and the majority of men associate gender equality with equal rights for both
men and women. 1in 10 respondents believe that gender equality within a family entails an
equitable distribution of responsibilities. This view is further supported by the findings from
the focus group discussions, where participants concur that gender equality in the family is
defined by an equal distribution of work between a man and woman, specifically a husband

and wife:

“My understanding of gender equality is that a husband and wife should
have equal rights and equally share household worR” (65, Male; Kutaisi).

Compared to 2019, the proportion of women who associate gender equality exclusively with

women'’s rights has decreased from 11.3% to0 4.6%.
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