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Equality and Inclusivity

KEY MESSAGES

1. National stakeholders highlight the need for a gender-equal, just, inclusive transition towards greener and resilient development.
Women should be afforded full and effective participation and equal opportunities for leadership at all levels of decision-making in
political, economic, and public life.

2. Youth are important change agents in the fight against climate change and environmental degradation. They need support
through environmental and climate education, training, capacity building, and access to information, digital technologies, and
finance.

3. Public awareness of the SDGs, climate change and other environmental challenges need to be built through improved access to
environmental education and information for all. It is critical to raise collective awareness and responsibility for action.
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Sources: Stockholm Environmental Institute & Council on Energy, Environment and Water: Charting a Youth Vision for a just and sustainable future, 2022; World Economic Forum: Global
Gender Gap Report, 2022; World Bank: Global Findex Database, 2021.
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https://www.stockholm50.report/charting-a-youth-vision-for-a-just-and-sustainable-future.pdf
https://www.weforum.org/reports/global-gender-gap-report-2022/in-full/2-4-gender-gaps-in-leadership-by-industry-and-cohort/#:~:text=While%20the%20share%20of%20women,increasing%20to%2036%25%20in%202021.
https://www.weforum.org/reports/global-gender-gap-report-2022/in-full/2-4-gender-gaps-in-leadership-by-industry-and-cohort/#:~:text=While%20the%20share%20of%20women,increasing%20to%2036%25%20in%202021.
https://www.worldbank.org/en/publication/globalfindex/brief/the-global-findex-database-2021-chapter-1-ownership-of-accounts

