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Brand DNA

Advance 
Leap forward
Energy
Driving next generations
Transformative



Logo_
type
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Logo

The inner-out movement represents 
the transformation ignited in the 
community by the new ERP.

The multi-colored circunference 
represents the diversity of people and 
skills that make this movement happen.

A blue arrow in the end of the icon 
shows us the future we have ahead, 
while giving the idea of serenity we 
need in this moment of deep changes 
in our way of working. 

Basic 
Principles
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Logo

Primary
Version

On the primary version, the colored 
logo must always be used over 
clear backgrounds (mainly white or 
gray). The all white version, on the 
other hand, must be used over 
a dark background.



09

Logo

Secondary
Version

The blue version of the logo must
be used only if necessary in blue
and white applications.

The blue version should never be
be used over colored backgrounds,
only over white ones.
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Logo

White
Version

The “full” white version of the logo
must be used only over blue and 
black backgrounds. 

The logo must be used over black
only if necessary in black and white
applications.
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Logo

Reserved
Area

The reserved area around the logo
is equivalent to the height of the Q letter.
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Logo

Partnerships
Aligning partnership logos should follow 
this clearspace rules. 

The reserved area between di erent
logos must be equivalent to 2 times
the height of the Q letter. Please also 
respect the order of the logo 
arrangement.
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Logo

Don’ts

These examples of logo treatments 
are not permitted.

- Do not use the “Q icon” separately
- Do not rearrange elements
- Do not stretch/squash/distort
- Do not alter the colours
- Do not add drop shadows
- Do not crop
- Do not extrude or bevel
- Do not place colour wheel 
  in a coloured box
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Logo

Minimum
Size

The logo is designed to scale to small
sizes both on print and on screen.

Minimum size: 
28 pixels / 0.987 centimeters high.



Typo_
graphy
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Main Font

Proxima
Nova

Proxima Nova is one of the
o cial fonts of UN agencies.
That’s why it was chosen to 
complement the brand identity.

abcdefghijklm
nopqrstuvxwyz
ABCDEFGHIJ
KLMNOPQRS
TUVXWYZ
1234567890
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Secondary Font

Calibri

Calibri was choosen to apply on 
supporting communication material 
and documents (e.g. PowerPoint, 
Word, etc.) when Proxima Nova is 
not available. 

Calibri is a standard font that is 
common to all versions of Windows 
and Mac OS.

!"#$%&'()*+,-
./0123456789:
;<=>?@ABCD
!"#$%&'()
EFGHIJK
LMNOPQRSTU



Brand
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Brand colours

Colour
Palette

The top color palette indicates the
priority color use - from the left 
to the right.

The bottom palette must be used in 
secondary communications, such as 
marketing activations.

RGB
252 192 96

CMYK
3 24 57 0

#FCC060

RGB
253 173 21

CMYK
2 31 92 0

#FDAD15

RGB
51 193 81

CMYK
81 0 84 0 

#33C151

RGB
37 144 63

CMYK
86 8 88 1

#25903F

RGB          
239 125 80

CMYK           
0 67 78 0

#EF7D50

RGB
0 164 212

CMYK
91 6 0 0

#00A4D4

RGB
4 104 177

CMYK
91 60 1 0

#0468B1

RGB
241 98 34

CMYK
5 61 82 1

#F16222

RGB
0 0 0

CMYK
0 0 0 100 

#000000

RGB
255 255 255

CMYK
0 0 0 0

#FFFFFF

RGB
242 242 242

CMYK
5 3 2 0 

#F2F2F2

RGB
125 125 125

CMYK
53 44 44 9 

#7D7D7D
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Elements



21

Primary Graphic Elements

Circular
Concept

These graphic elements were created
based on the concept of connectivity. 
The pieces fit each other creating a 
circular path to represent the 
transformation movement we are 
experiencing together.

Circular
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Secondary Graphic Elements

Mosaic
Concept

There’s also the possibility of arrange
the pieces in a mosaic. This linear form
represents the di erent stages of
movement and transformation.

Mosaic



Photo_
graphy



24

Photography

Treatment

Photos should be presented in the 
shape of circular sector that was 
derived from Quantum’s graphic 
elements. 
Photos must also be spontaneous and 
dynamic.



Appli_
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Applications

Communication
Material
Examples of how the branding treatment can 
be applied on communication material.
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Press Release
Examples of how the branding treatment can 
be applied on email banners and footers.
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Applications
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Guidelines
If  you  have  questions  concerning  the  Quantum brand  
or  the  information provided in these guidelines, please 
contact us at quantum@undp.org. 


